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DISCUSSION POINTS CHECK LIST

Review Marketing Program, Review Target Audience, Review Price, Review Marketing Strategy, Rewrite Advertising Copy, Review Publications, Discuss Property Presentation, Review Open
Houses/Thay/ Time, Discuss Buyver Feedback, Discuss Recent Comparable Sales & Other Properties For Sale, Time On The Market, Market Conditions, Check Condition of Boards. Check Expiry Date.
“Contingally Menitor Marketing & Pricing Strategy ",
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Rewrite adverts d  Phone'visit vendor to reassare them W Other

AUCTION CHECK LIST
Letterbox - Anction this (Saturday) O Vendor/Auctioneer/Lister meeting to set reserve ) Remind all prospects O Confirm details, time, reserve, prospects etc, with auctioneer ) Contracts ete. available?

Confirm final open house with vendor/tenant d Final *ihis day™ mdvertising A Liase persanally with suctioneer 3 Erect Mags This day boards a Display documentation | Recelpt book/BelbSold sign? I
WHEN SOLDAT ACUTION: Inmediately place sold sign on board O Advise newspaper re resull 3 Fallow checklist on back page of this folder 11

1F NOT SOLDAT AUCTION: Obtain new price/ Amend authority ] Change sign 'J  Change window 1 Recontact all prospects L Advise newspaper result ) Revie marketing strategy L

o

BLUYER RESPONSE
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